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ATLANTIC COUNTY

MAGAZINE

THE ENTIRE CONTENTS OF
ATLANTIC COUNTY MAGAZINE ARE COPYRIGHTED
OUR 50TH YEAR!
Michael Stark...........ccevueeiueeinnnensnensnnccnnnne Publisher
Mike Breslin........ccccceeveecsnncsunennne Account Executive
Deana M. KozlowsKi.........cccerueeeueecsunennce Art Director
Jacquelyn Tocci........u.e.. Production & Design Manager
Bryan Baehrle..........cccccerrienrrncnnnens Graphic Designer
Bill, Lindsey & Mike........ccceereunrressuneecsanns Distribution
Todd Cohen.........cceeeuneecsnnecsnnns South Jersey Matters

Atlantic County Magazine is distributed to over 500 distribution
points incduding Wawas, hotels, motels, restaurants, night
clubs, condominiums, apartment buildings, convenience stores
and supermarkets located in Atlantic City, Brigantine, Ventnor,

Margate, Longport, Somers Point, Linwood, Bargaintown,
Northfield, Cardiff, Egg Harbor Twp, Hamilton Twp, Pleasant-
ville, Absecon, Pomona, Smithville & most AC casinos.

Yearly Subscriptions: $75 « All correspondence should be addressed
to: Ridgewood Plaza - 2327 New Rd, #203, Northfield, NJ 08225
609-568-5437 - atlanticcountymagazine@comcast.net
AtlanticCountyMagazine.com

~ PRINTING NEEDS ~

Business Cards, Flyers, Copies, Postcards, Menus & More
Call Today for a FREE Quote! 609-338-8156

BERKSHIRE
HATHAWAY

Fox & Roach,
REALTORS

Virginia “Ginny” Sutor
Call your Real Estate

Specialist in the downbeach
area for over 20 years!

Virginia “Ginny” Sutor
Reach Ginny at
(609)226-0593 Gell

NOW IS THE TIME TO SELL!
INVENTORY IS LOW!
BUYER DEMAND IS HIGH!

Do you have a property to sell?
Call today! 609-226-0593

9218 Ventnor Avenue » Margate ¢ (609)822-4200
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COMMUNITY

FOODBANK
OF NEW JERSEY

MOST NEEDED'FOOD ITEMS

Peanut Butter & Jelly (in plastic jars)
Canned Tuna Fish, Salmon or Chicken
Baby Food & Formula (no glass jars)
Canned Meats & Meals (beef stew, ravioli, hash, etc)
Canned Fruits, Vegetables & Spaghetti Sauce

Non-Food Needs
Toothpaste, Shampoo, Soap & Deodorant
Dish & Laundry Detergents
Toilet Paper & Feminine Hygiene Products
Diapers (child & adult)

Donations can be dropped off
Mon-Fri * 9am-4pm & Sat * 9am-noon

6735 Black Horse Pike, Egg Harbor Township, NJ
Call 609-383-8843 for more information
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m CHALLENGE

The solution to the question is found within the answers in the
puzzle. In order to discover this hidden solution, unscramble
the letters noted with asterisks within the puzzle.

Across 3. Indian state

1. Up-to-date 4. Soccer ___ .

4. Cleopatra’s love 5. Letters before an alias
Antony o 6. Maid’s cloth

8. E.M.Ts skill 7. Blue hue . .

11. Have markers out 8. Popular wedding gift

12. “Comme ci, comme 9. Slam
ca” 10. Kvass ingredient

13. Mudder’s fodder 15. Right of passage

14. Vogue rival 16. Ratatouille ingredient

17. Controls 19. Pucks

18. Sister or mother 20. Laugh ___

19. Camera diaphragm 22. Boorish

21. Sonatas, e.g. 23. Smudge

24. Do-re-___ 29. Bakery supply

25. Above 31. Breakfast sizzler

26. Letters before “Box” on 33. “___ Tread on Me”
some addresses 34. Nasty

27. Execute 35. Elton John, e.g.

28. Eyelid problem 36. Gentle sound

30. Refuter’s remark 37. Floral necklace

32. Purpose 38. Antediluvian

34. Spanish article 39. In the least .

35. Bathroom-humor-re- 40. Attorney F. ___ Bailey
lated

41. Cyclades island
42. Dickens girl
43. Buck

44. Rubbish

45. Shipshape

46. Actress Carrie

Down

1. Stooge with a bowl cut
2. Rice University mascot
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THINK ENERGY'S NEW VIRTUAL POWER PLANT
PROGRAM COULD BRING MAJOR SAVINGS AND
BATTERY BACKUP TO NEW JERSEY HOMEOWNERS

Electricity costs continue to rise, and ac-
cording to Ed Kenny, one of the founders of
Think Energy, the problem goes much deep-
er than another rate increase. The electrical
grid was built for a very different world, long
before today’s population growth, electric
vehicles, modern appliances, and massive
data centers created the extraordinary de-
mand now being placed on it.

Think Energy was previously featured in an
article about its Community Solar and Auto
Save programs, which have helped custom-
ers save on their energy costs. Now, after
more than three years of preparation, the
company is getting ready to introduce an-
other program: the Virtual Power Plant, or
VPP.

How does a virtual power plant work?

Electricity is generally less expensive during
lower-demand periods and more expensive
during peak hours. Think Energy’s technolo-
gy allows a battery installed outside a cus-
tomer's home to charge during lower-de-
mand periods and help power the home
during expensive peak hours.

When hundreds or thousands of these bat-
teries work together, they essentially be-
come one large energy resource—a virtual
power plant—reducing pressure on the
electrical grid when demand is highest.

What does this cost the homeowner?

Think Energy isn't asking the homeowner to
purchase the battery. The company bears
the cost, owns and installs the battery, and
is responsible for maintaining it. For eligible
homeowners, the complete battery solution
can be provided at no upfront cost.

The program can also provide two import-
ant benefits: electricity savings and backup
power during outages.

Under Think Energy’s lllinois program, cus-
tomers can receive a 25-percent discount
on their electric supply charges. New Jer-
sey’s final legislation and incentive structure
are still being worked out, so Think Energy
can't yet say what the exact savings will be
for New Jersey homeowners.

When hundreds or
thousands of these
batteries work together,
they essentially become
one large energy resource

If the grid goes down, the battery can pro-
vide backup electricity based on the capaci-
ty and configuration of the system.

Why would Think Energy provide the bat-
tery?

States and utilities recognize the value bat-
teries can provide to the electrical grid. Think
Energy combines available incentives with
its technology to intelligently manage the
batteries and reduce demand during critical
peak periods.

Because Think Energy owns the battery, it's
also responsible for maintaining it.

The battery itself is installed outside the
home and is approximately four feet high,
two and a half feet wide, and eight inches

thick. The number of batteries available to
each homeowner will depend on the pro-
gram and eligibility.

When is this coming to New Jersey?

Think Energy has already been operating
this technology in Texas for six months
and has also launched in Chicago. New
Jersey is moving forward with legislation
and incentives surrounding virtual power
plants, and Think Energy expects its New
Jersey program to launch within the com-
ing months.

Initial battery and installation availability
is expected to be limited. Existing Think
Energy customers—particularly home-
owners already enrolled in Auto Save—will
receive priority and be among the first in
line for the VPP program.

As Think Energy CEO Michael Fallquist
puts it: “A home without a battery in 10
years will feel as strange as a home without
Wi-Fi does today.”

What should New Jersey homeowners do
now?

Homeowners interested in receiving a
backup battery system should reach out to
Yossi Azar and enroll in Think Energy’s Auto
Save program. Being part of Auto Save will
put you in line for when the battery pro-
gram launches in New Jersey.

Looking for entrepreneurs

Amazing opportunity for the right individual.
To learn more or enroll in Auto Save, contact
Yossi Azar.

Email: energybackup613@gmail.com

Call or WhatsApp: 917-731-3987

PAGE 31



PAGE 32



PAGE 33



PAGE 34



ATLANTICCITY TO UNVEIL ITS FIRST SENIOR

MADE PUBLIC MURAL ON THE BOARDWALK

Create 48 AC, in partnership with Mosaic and Atlantic City
Senior Services, unveiled "Seen," the first public mural in
Atlantic City designed and made by seniors themselves, on
Friday, Sept. 18 on the boardwalk at Albany Avenue. The Mayor
and Atlantic City Senior Services were joined by Create 48 AC,
Mosaic, lead artist Sue Daly, assisting artist Glenn Taylor, and
the seniors who conceptualized and painted the work. The
seniors who made "Seen" are the same ones who fill Atlantic
City Senior Services' weekly calendar with arts classes, fitness
sessions, cultural outings, and creative workshops. They made
every design decision and painted the mural themselves. The
location also sits close to the former site of the Seashore House,
the original home of Mosaic. A mural made by seniors, funded
by the organization built to serve them, installed on the board-
walk they walk every day, ties the work directly to the century
long history of senior care in Atlantic City. Atlantic City now has
more than 100 public murals. "Seen" is the first designed and
made by seniors themselves. After visiting and viewing Atlantic
City senior programs and services, Senator Andy Kim said, "I
leave Atlantic City inspired by the incredible work | saw." This
project was inspired by that same commitment to keeping
seniors at the forefront of Atlantic City's programming and
public life. Create 48 AC is a 501(c)(3) public art nonprofit based
in Atlantic City. Its team has worked on over 100 murals in the
city since 2017.

FOUR LONGTIME ATLANTIC CITY

INTERNATIONAL AIRPORT EMPLOYEES

Four longtime employees serving Atlantic City International
Airport concluded their employment as of September 30, 2026,
following the transition of airport maintenance and operations
functions to self-performance by the South Jersey Transporta-
tion Authority. Together, the four employees represent nearly a
century of combined service dedicated to airport operations,
maintenance, safety, and support functions at Atlantic City Inter-
national Airport. The employees include:
* Albert Cavileer, Maintenance Technician — 38 years of service
¢ Michael Barnett, Airport Operations Department Lead
Coordinator — 20 years of service
* John Barone, Airport Operations Department Supervisor —
18 years of service
* Marsha Stern, Project Manager of Airport Maintenance and
Janitorial Departments — 18 years of service
Throughout their years at the airport, these individuals contrib-
uted to the daily operations and long-term continuity of services
supporting passengers, tenants, airlines, and airport staff. As of
October 1, 2026, the South Jersey Transportation Authority
assumed self-performance of these operational functions. This
transition presents an appropriate opportunity to recognize
these employees’ many years of dedicated service to the
airport, the traveling public, and the South Jersey community.
The departing employees expressed appreciation for the oppor-
tunity to serve Atlantic City International Airport and the South
Jersey community over many years.
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STUMPERS

College Football Rivalries

By Alex Hendry

Questions:

1) Having first started with a
56-0 blowout on Oct. 25, 1884,
the longest uninterrupted college
football rivalry belongs to which
schools currently in the Patriot
League conference?

2) The winner of the “Battle for
the lllibuck” between the Ohio
State Buckeyes and the lllinois
Fighting lllini receives a carved
wooden trophy of which animal?
3) Who caught the game-win-
ning touchdown when Texas Tech
defeated the top-ranked Texas
Longhorns 39-33 on Nov. 1,
20082

4) Name the USC quarterback in-
volved in the game-winning “Bush
Push” touchdown with seven
seconds remaining against Notre
Dame on Oct. 12, 2005.

5) Which two U.S. states host

the schools in the Mountain West
Conference involved in the rivalry
that gifts the winning team the
Paniolo Trophy?

6) What is the nickname attribut-
ed to the final play of the 78th

Iron Bowl2

7) What is the U.S. state that
features the rivalry game that
competes for the Iron Skillet?

8) Who was the Florida Gators
coach who famously referred

to rival Florida State as “Free
Shoes University” in the buildup
to “The Choke at Doak” tie game
in 19942

9) What is the somewhat con-
troversial nickname given fo the
rivalry game between the Florida
Gators and Georgia Bulldogs
held annually in Jacksonville,
Fla.2

10) Name the two schools whose
rivalry game awards the winner
the Paint Bucket Bowl.

Answers:

1) Lafayette-Lehigh

2) Turtle

3) Michael Crabtree

4) Matt Leinart

5) Hawaii-Wyoming

6) “Kick Six”

7) Texas (SMU-TCU)

8) Steve Spurrier

9) “The World's Largest Outdoor
Cocktail Party”

10) Arkansas State-Memphis
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